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Centerline Athletics Q4 2025

Campaign Overview

Flight: 11/1/25-12/31/25

Timeline: HERE

Campaign Elements:

e Editorial Sponsorship

ceENTERLIE

o Men’s Health & Women’s Health Holiday Gift Guide
2025 Editorial Sponsorship - 700% SOS Rotations +
Pre-roll across Holiday / Gift Guides and Holiday -aligned
content

[ Mobile & Desktop Editorial Content Sponsorship:
Standard Display Banners & Super Hero: Product
Gallery

] Cross-Platform Pre-Roll

e Added Value Rotational Media:
o Cross-Platform ROS
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https://docs.google.com/spreadsheets/d/10Bv1SjI-MSGYwCsaS_wyN81HM0KdCyNQMvZybhNJJeI/edit?gid=268653939#gid=268653939

Editorial Sponsorship Mell'SHealth Wﬂlllﬂll’SHEEllﬂl

Standard Banners, Pre-Roll, Super Hero

Holiday Gift Guide 2025 Assets Needed:
Details: Standard Display:
e  300x250
Men’s Health and Women’s Health will publish Holiday & e 300x600
commerce-centric gifting content, including articles like: Best e  728x90 (or 970x90)
Gifts for Men, Best Fitness Gifts of 2025, Best Self-Care Gifts, e 970x250
Black Friday Deals...and more! e  Click Through URL or 3rd Party Ad Tags
Pre-Roll:
e :15sVideo
THINGS TO KNOW m  up to15s (can be non-skippable), 16s+ (Must
e  Centerline Athletics will have 100% Share-of-Screen of Click T:e Skfﬁ ?Sftfs) Third Partv VAST
Holiday / Gift-Guide content on Men’s Health and ¢ VFLZID ‘ roug x1or third Farty or
ag

Women’s Health until contracted impressions have been

fulfilled.
Super Hero: Product Carousel:

e  See next slide
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MensHealthWomensHealth

Flight: 11/1-12/31

Premium Superhero: The Super Hero Product Gallery can house multiple product images, allowing readers to scroll through to view a collection or buy
products, with customizable call-to-action buttons.

This unit will deliver Centerline Athletics messaging to qualified audiences, working to drive purchase intent by self-randomizing and self-optimizing to
deliver the right products to the right consumer at the precisely the right moment.

Assets Needed + Next Steps:
Centerline Athletics to share all assets and creative direction by 10/6 ‘ﬁﬁ

° 4x Product Images (JPGs)
° Products against white background ‘ :
e  Unlimited file size AT ¢
° Square or near square preferred; w/h max: 450px — - >4
e  Copy - Please provide within Product Gallery Form < TN ; -
o 4 Product Names: 35 characters max Y G =
4 Product Descriptions: 80 characters max

o

o Price per product [optional] REI Co-cp Trallmade Amphib Shorts RE| Co-op Trallmade Soft-Shell Anorak REI Co-0p Trallmade Pants
. $49.95 $99.95 $69.95

o Brand logo: 2:1 Aspect Ratio Viid Grave MieralTeal Brch BreumCopser sy Woodand Olke

o

URLs for each product

Notes:
The only characters permitted are trademark symbols ™ and ®
Clients can swap up to 2 products at no charge during campaign flight
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Next Steps
Timeline & Reporting

Timeline: HERE

Important Upcoming Dates:
e  Centerline Athletic to share all assets, creative direction, and Product
Carousel Form by 10/6/25

e  Centerline Athletics to share assets/tags for Pre-Roll, Standard
Banners, and AV ROS by 10/24/25

Billing & Reporting:
e If using 3rd party ad tags, please grant reporting access to the aliases:
AdOpsQA@hearst.com & HearstMagazines@burtconnect.com

e Please confirm any reporting cadences or needs and provide any
required reporting templates prior to launch (i.e., bi-weekly reporting)

e  Please confirm if Hearst should bill off 3rd party actuals or 1st party
reporting

e  Campaign Wrap Deck to be shared 3-4 weeks following completion of
the campaign
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HEARST

Thank you for your time!

Any questions?
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