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NVIDIA Q125
Campaign Overview

Flight: 10/31/25 - 12/25/25

Timeline: HERE

Campaign Elements: 

● Content Sponsorship:

○ 1x Co-Branded New Sponsored Edit on Popular Mechanics:

■ Dark Content Ignition via Social

■ Cross-Platform Article Page Roadblock 

○ 1x Co-Branded New Sponsored Edit on Esquire:

■ Dark Content Ignition via Social

■ Cross-Platform Article Page Roadblock 

● High Impact Media: 

○ Cross Platform Super Hero (Product Gallery Format) targeted to 

Tech Savant Aura 

● Added Value:

○ Cross Platform Super Hero 

KPIs / Campaign Objectives: Pageviews/CTR (Product Understanding/Awareness)

https://docs.google.com/spreadsheets/d/1GbI5sw4IjL1rDlaDxLAP-uZFiW8e6oFR1A3tAS6LjGg/edit?usp=sharing


Content Sponsorship
1x Co-Branded New Sponsored Editorial Article on Popular Mechanics

Flight: 11/14/25 - 12/25/25 

Article Concept:
To highlight Nvidia’s hero products of the season, we’ll create a bespoke gift guide 
geared towards gamers. Think “Smart Gifts for Serious Gamers”. Final concepts will 
be determined based on hero products.

Assets Needed:
● Confirmation of Article Concept/Direction 
● NVIDIA Messaging Docs:

○ Key Products to highlight + URL(s)
○ Priority brand callouts and/or talking points
○ Top 3 brand competitors + language to stay away from
○ NVIDIA Brand guidelines 

● Hi-res logo (EPS/AI format) or PNG Logo 
● Hi-res campaign (product/lifestyle) imagery 

Things to Keep in Mind: 
● Creative: 

○ Logo lockup disclosure will come to life as “Presented 
By NVIDIA” at the top of the page

○ Partnership allows for 100% media SOV
○ Inclusion of CTA links 
○ Co-branded NSE content will be created in line with 

the Popular Mechanics editorial voice to ensure 
authenticity; headline is up to the discretion of the 
editor

● Logistics:
○ NVIDIA will be organically integrated within the copy
○ NVIDIA will be will be allowed 1 round of review for 

the article and a 2nd round for final approval
○ Popular Mechanics will promote the article through 

Hearst’s Dark Content Ignition and Cross-Platform 
Article Page Roadblock, guaranteeing Page Views

○ Content can be used on NVIDIA O&O properties for 1 
year (excluding paid social)
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Content Sponsorship
1x Co-Branded New Sponsored Editorial Article on Esquire

Flight: 11/14/25 - 12/25/25 

Article Concept:
To highlight Nvidia’s hero products of the season, we’ll create a bespoke gift guide 
geared towards gamers. Think “Gifts for Every Type of Gamer”. Final concepts will 
be determined based on hero products.

Assets Needed:
● Confirmation of Article Concept/Direction 
● NVIDIA Messaging Docs:

○ Key Products to highlight + URL(s)
○ Priority brand callouts and/or talking points
○ Top 3 brand competitors + language to stay away from
○ NVIDIA Brand guidelines 

● Hi-res logo (EPS/AI format) or PNG Logo 
● Hi-res campaign (product/lifestyle) imagery 

Things to Keep in Mind: 
● Creative: 

○ Logo lockup disclosure will come to life as “Presented 
By NVIDIA” at the top of the page

○ Partnership allows for 100% media SOV
○ Inclusion of CTA links 
○ Co-branded NSE content will be created in line with 

the Esquires editorial voice to ensure authenticity; 
headline is up to the discretion of the editor

● Logistics:
○ NVIDIA will be organically integrated within the copy
○ NVIDIA will be will be allowed 1 round of review for 

the article and a 2nd round for final approval
○ Esquire will promote the article through Hearst’s Dark 

Content Ignition and Cross-Platform Article Page 
Roadblock, guaranteeing Page Views

○ Content can be used on NVIDIA O&O properties for 1 
year (excluding paid social)
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Content Sponsorship 
2x Co-Branded New Sponsored Edit Articles with Dark Content 
Ignition & Cross-Platform Article Page Roadblock

Cross Platform Article Page Roadblock: 

Details: NVIDIA will have 100% SOV of the roadblock banner 
surrounding the content 

Content Roadblock Assets Needed: 
● 300x250
● 300x600
● 728x90 (or 970x90)
● NVIDIA destination/CTURL (or 3p Tags)
● Super Hero (will use the Product Gallery build)

Dark Content Ignition
Assets Needed: 

● Handshake access to @esquire & 
@popularmechanics, granting permission to tag 
NVIDIA in social promotional content

● Confirmation of NVIDIA Facebook URL + 
Instagram handle and whether pre-launch 
mocks will be needed for NVIDIA approval

● Product/lifestyle imagery (or approval for use of 
stock imagery)

● (Optional) Key talking points

Logistics: 
● This tactic drives to branded article content via 

Facebook & Instagram prioritizing pageviews 
towards the articles 
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https://drive.google.com/drive/folders/15Oh8RpfwT5QlFqktm5DwLJQzQsC8sZX8


High Impact Media
Cross Platform Super Hero: Product Carousel with AURA Targeting

Assets Needed: 
● 4 Product Images (JPGs)

○ Product against white background
○ Unlimited file size
○ Square or near square preferred; w/h max: 450px

● Copy:
○ 4 Product Names: 35 characters max
○ 4 Product Descriptions: 80 characters max
○ Price per product [optional]

● Brand logo: 2:1 Aspect Ratio
● URLs for each product
● Completed Creative Intake Form (Mattress Firm Example Format)
● Completed Creative Intake Form (All Birds Example Format)

Notes:
● The only characters permitted are trademark symbols ™ and ®
● Clients can swap up to 2 products at no charge during campaign 

flight

Flight: 10/31/25** - 12/25/25 **launch date may be delayed

Targeting: Hearst AURA: Tech Savant | The Tech Savant aura has a deep interest in 
technology, innate curiosity and desire to stay ahead of the curve.
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https://docs.google.com/spreadsheets/d/1iggcPm8C4wt3VDWhI1AgL9EneAZRhIDgDLmSP36ZTos/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1gdC3n2mKepM1nwmQuKN7Vz9LDNIlp14mG8k8DE9NZk8/edit?usp=sharing


Timeline: HERE
Super Hero Intake Form: HERE

Next Steps: 
● Content Agreement:

○ NVIDIA to review and sign content agreement HERE

● Billing Confirmation:
○ Billing off First Party or Third Party reporting?

● Reporting:
○ Any required reporting cadence? (bi-weekly, monthly, 

etc.)
○ Please share any required reporting templates

● Important Upcoming Dates:
○ Super Hero assets due 10/14/25
○ Hearst to share article concepts by EOD 10/14/25
○ NVIDIA to approve article concepts by EOD 10/15/25

Campaign Activation
Timing & Next Steps
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https://docs.google.com/spreadsheets/d/1GbI5sw4IjL1rDlaDxLAP-uZFiW8e6oFR1A3tAS6LjGg/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1iggcPm8C4wt3VDWhI1AgL9EneAZRhIDgDLmSP36ZTos/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1GL4JqexJjEqKQovJ-wLXUWBQllVtyfJzWzrQsvfONdI/edit?usp=sharing
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